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• Every person 16 and older who struggles with their reading in California will know they can get free one-on-one help with their reading at a time and place convenient for them, through their public library. Additionally, they will easily be able to connect to this service.
Goal #2
Every proficient reader age 16 and up in California will know they can be taught to help someone who struggles with their reading to improve. They will also know that they can volunteer to help learners at a time and place that is convenient for them. Additionally, they will easily be able to connect to this opportunity.
Strategy #1
Make sure your library is doing all it can do to promote literacy services and most importantly,
should someone contact the library needing literacy assistance or wishing to volunteer, they are quickly connected to your office.
Strategy #2
Make sure the www.libraryliteracy.org Web site and 888-SOS-READ are linking properly to your services.
Strategy #3
Every television, cable system, and radio station, along with every newspaper and local magazine in California must be made aware that literacy public service announcements (commonly referred to as PSAs) exist. They must then be encouraged to "run" the PSAs. Further, they should be given the appropriate medium (included in this kit) for their format (TV/Cable=DVD, Radio = CD, Newspaper/Magazine = Internet link to PDF). 2) Share statistics, outcomes, and anecdotes with your library director and any others who come into contact with politicians and community leaders.
These stories and results work very well with politicians and community leaders, also it keeps you top-of-mind with the director.
3) Invite your library director to milestone celebrations.
This will serve to keep her/him engaged in what you do. Your Web site manager can copy the code used by this library by left-clicking anywhere on the page and selecting View Page Source. A simple cut and paste and she or he will have the necessary code to place the video on your page. The video resides on an outside server (YouTube) so it will take no additional space on your library's server. Please see the appendix for the code.
Radio PSA
The format enclosed is a CD. All radio stations can use this CD to share the PSAs with their listeners. There is both a standard audio version (playable on any CD player), as well as an MP3 version playable via a computer. You may also e-mail the MP3 version to the station either by downloading the MP3 from this disc or from the libraryliteracy.org Web site's Staff section. However, per the California Association of Broadcasters, they have had better luck getting PSAs to run when they send a physical copy via CD.
Newspaper PSA On the page that follows you will find a photocopy of the newspaper PSA. You may access a PDF from the libraryliteracy.org Web site's Staff section. This PDF is usable by all print publications.
A word of caution: You are less likely to get newspapers and print publications to run your PSA, than you are TV and radio stations. These print formats are used to selling all advertising space. Your library likely buys space from these print publications and most likely regularly sends press releases regarding library events to them.
That's not to say newspapers and community magazines never assist with public service. Oft times they run a public service campaign that features them as a major partner. This is certainly feasible if they are willing to modify the PDF. However, it is suggested they be limited to just their logo.
Also, do remind them that they have an extremely vested interest in your goal of 100% literacy among the members of your community.
Web Resources
Please check the Staff section of www.libraryliteracy.org for continuous updates, postings, helpful tips, and electronic versions of this kit.
Insert Newspaper Ad here
What do I say to my media prospect?
Call the station or print publication. Ask for the individual who handles Public Service Announcements (PSAs). Get that person's specific name, spelling of name and title. Confirm their address. Send them an introductory letter on your library's letterhead (sample letter: page 14). Advise them that you will be calling them to discuss a produced PSA you would like them to air. When you call remind them that you have a produced PSA and that you will be sending the PSA to his/her attention. Add that you will follow-up in a few days to make sure they received it.
Include your business card/contact information with the PSA when you send it along with a letter (sample follow-up letter: page 15) on your program or library's letterhead. Call them two-three days after sending it. Ensure they got it. Thank them for their assistance. Tell them you will look forward to seeing/hearing the PSA on their station. Tell him/her to feel free to call you should there be any questions.
Send them a thank you letter (sample thank you: page 17) with your business card three to four days after you sent the PSA, whether you see it on air or not. This will serve as a sincere thanks or a reminder for them to get the PSA on the air.
Presumably your literacy program inquiries will grow after the PSA starts airing. Drop the individual at the station another thank you note letting him/her know that inquiries have gone up by the rounded percentage they have gone up. Help them to feel vested in the process. Thank them for all they have done for you. Because one in five adults struggle with reading, the California State Library recently produced professional, ready-to-air 30 second and 60 second public service announcements that promote the availability of this free service. We would like to forward a copy of these PSAs to your station, if your station would be willing to air one or both.
You may view the 60 second PSA at www.anytownlibrary.org/literacy I will contact your office on January 23, to discuss this possibility with you, and hopefully make arrangements to send the PSA to your attention. Should you have questions in the interim. you may call me at (222) Please run the spots as frequently as possible and in the best time periods available (6a-12a, if possible).
MESSAGE:
The 2009 " California Public Library Literacy Changes Lives " campaign highlights the free help available through public libraries to adults who struggle with their reading. Public libraries match learners with volunteer tutors creating a win-win for both. These spots focus on Leon who being unable to read as an adult, sought help from his local public library, and now has a bachelor's degree. Everyone at the library is excited to see this very compelling PSA on air and have gone to great lengths to prepare themselves for the deluge of inquiries we soon will be receiving because of your station's efforts on our behalf.
As I stated in my last letter, your station is about to make a huge difference in the lives of many adult residents of Anytown, who struggle with their reading.
Thank you again for your generous consideration.
Sincerely yours,
Mary Read Literacy Program Manager
Anytown Library
